Have vou noticed
increased awareness to the ExERGy STaR’ symbol in vour
area? The successful Exengy Srar’ Fall promotions have
dramatically inereazed word of mouth with Northwest
COMSAITETS,

Sweepstakes Cleans Up in Visibility

Eighl ool high full color Exercy Stan displavs drew the
attention of over 13 million shoppers to Extiey Siar’ qualified
clothes washees in 110 Fred Mever stores Uhroughout Oregon
Washington and [dabo,

Alongwith a chance to win one of L0 top quality machines in
thes Exery Stan” Clean Up Sweepstakes, consumers had the
unigue opportunily toview the prodoct ancd sducate
themsehves on the savings and benefits ol owning an Exesy
s qualified clothes washer na ow-pressure environment.,
Chver 2340 entrics poured in, many emvelopes displaved
hand-rendered Exprsy St images, making il elear the lrue

II]L'S.‘E{[:.{&" Wids H{"“ II'I_'E_E Cross.

Responses from the locky winners ranged from dishelief to
tears of excitement. 'The sweepstakes was a combined elfor]
hetwern the program, the Regions one-stop shopping giant.
Fred Meyer, four major mamifacturers of Exercy Stag’
products including Frigdaire, Equaton Fisher & Pavkel and

R, il

Exency STan” disploys aliroct atberécon

Whirlpool, and over 50 Northwest. retailers. Without these
close partnerships, the program woold rever have boen able (o
contdinate such an expansive promation and impact so many
potential consumers,

The promaotion has further expanded already strong working
relationships with mamafactrers of Exercy S1ar” gqualified
clothes washers and the committed Northwest retailers who
arry them, But most importantly it has resulted in increased
COMISLITTICT i ess and recogilion ol the Exercy St
symbol, creating consumers that will ask for and choose
Enency Stan” qualibied procucts when tsey visit their local
relailer
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I nexpectation of the July 2001 increase
in Federal minimum efficiency
standards for various appliances. ENERGY
Star’ qualifying criteria for refrigerators
and dishwashers will inerease as of

January 1, 2001.

RBefrigerators qualifying for Exercy Stan’
specification will be 10% above the new
minimum efficiency standard. Currently,
no models on the market meet these
improved criteria, but it is expected that
new qualifying models will be introduced
in the first quarter.

Qualilving dishwashers will be 25% more

eflicient than
the federal
[T
standards.
They will have
@ minimum
Energy Factor
of .58
beginning
January 1, 2001.
About half of the current models on the
market already meet this requirement.

If vou have any questions about these
changes, call the Dealer Hotline at 888-
823-9274 or consult with your ENERGY
STan’ field representatives on their nex
visit. Representatives will have
information on these qualification
changes, as well as how vour individual
area utility incentives will be alfected by
this change.

> What's an MEF?

ffective January 1, 2001, the EngrGY StaR’ qualification

process for clothes washers will be modified. The new
process will use a modified energy factor (MEF) level instead of
an energy factor (EF} level. The MEF rating takes into account
the dryer energy used to remove remaining moisture in clothes.
The majority of currently qualified ExerGy Star” washers will
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CONTEST

7:["|‘|[' contest that proves energy efficient clothes washers can get
even the grimiiest Kids clean returned this vear to enthusiastic
soccer players and media alike. Once again the promation teamed
with Olympian Tiffeny Milbrett for a series of soccer elinics
throughout the Northwest increasing community awareness and
drawing press attention, along with the photo contest - driving teams
to show just how grimy they could get!

SOCCER Contests

Northwest soccer Leams with players age 14 and under were invited
to get dirty, score big and clean up with Exerey STan™ by sending in a
photo of their team "at their grimiest.” From the 282 teams enrolled
in the contest, four runners-up (one from each state) and one grand
prize team were selected by partners of the Northwest Energy
Efficiency Alliance. Each winning team won a vietory celebration,
sweatshirts and soccer balls signed by Olympian Tiffeny, and an
EnerGY STAR qualified washer for their coach. Tiffeny was on-hand at
the victory celebration to congratulate the grand prize winners, "Elite”
from Buoise, Idaho.

All of the photos we received were great — which made the judging
very difficult! Shown here are the winners from each state and the
regional grand prize winner,



his year the ENERGY STAR team including US
Olympian Tilfeny Milbrett visited eight cities in
Montana, Cregon, ldaho and Washington providing
soccer enthusiasts age 14 and under with an

opportunity Lo learn techniques and skills first-hand

from Tiffeny. Maintaining a strong focus on Lhe ExERGY
Stan” qualified washers, each event ended with the
famous "ENERGY STAR” Washer Shootoul” - providing a
chance for one lucky shooter to take home a brand new
e e e ; ; Tiffeeey Milhwett faiks to
Exency STar” Maytag Neptune Washer for his or her e

3 . _'|'I'.'|'H{.E SCMCCEN |':-'.|Iflfl'{'|".!l'
parents and a cool Nike contest gear bag for themselves!

Newy in 2000, was the addition of the "ExERGY STaR

The Exercy Stan” Weisher Shootomt
Appliance Pavilion.” It provided a great opportunity for local retailers to display

ExERGY STAR qualified appliances in the registration area, Here, the retailer

was able to talk with parents about the appliances
and their energy
Local and regional
media took the ENERGY
Sran’ name even
further through
strang COVErage of
the clinics and
contest, Coverage
included:

saving benefits in a
low-pressure

onvironment.

= Major TV news
coverage

. Pictures and .
ditorial coverage in
major papers

li\fﬂ“t
calendar —_— ,
postings Its great to teach kids about soccer
- Website and pitch a good cause,” Milbrett
Jistings

said prior to the clinic. "It makes

sense to use energy-cfficient
appliances It is really important to

Cvrrpicare Tiffery Milbrent
be mindful of our resources”
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ENERGY STAR LOWEST PRICE EVER

message brings
added value to

Northwest
retailer’s ads

Many Northwest retailers have
discovered the benelits of market 'rug_ the
energy efficient products they carry
Call the Dealer Hotline [or a camera-
ready ENERGY ST logo and language for B|g Lﬂad
oz WO tni e 1 lm?ﬂ-l ‘m“ FRJ.G'IDF-THE
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placement in vour next ad
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OFFICE ADDRESS:

921 SW Washington
Suite 312
Portland, OR 97205

Reach us through:
Dealer Hotline:

1-B88-B23-0274
Consumer Line:
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